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Instant results

I N F U S E D  I N G R E D I E N T S

Incredibly

S U P E R - H Y D R A T I N G ,  S U P E R - F A S T  E Y E  M A S K

T H E  S E C R E T  T O  Y O U R  S L E P T - L I K E - A - B A B Y  L O O K



Benefits

I N  A N  I N D E P E N D E N T  C O N S U M E R  S T U D Y  :

T h i s  e a s y - t o - c a r r y  g e l  m a s k  i s  

n o n - g r e a s y,  e a s y  t o  a p p l y,  a n d  

p r o v i d e s  e ff e c t i v e  r e s u l t s  i n  a s  

l i t t l e  a s  1 5  m i n u t e s . *

G e l  p a t c h e s  p r o v i d e  y o u r  s k i n  

w i t h  a  c o o l i n g  e ff e c t .

I t ’ s  s i m p l e  t o  a p p l y  a n d  r e m o v e . *

T h i s  f o r m u l a  h e l p s  p r o v i d e

m o i s t u r e  w i t h o u t  l e a v i n g  a  

g r e a s y  r e s i d u e . *

•   9 1 %  o f  p a r t i c i p a n t s  n o t i c e d  i n s t a n t  r e s u l t s  a f t e r  w e a r i n g  t h e  n e w  

   YO U · O LO G Y  e y e  m a s k  f o r  1 5  m i n u t e s .

•   9 4 %  o f  p a r t i c i p a n t s  s a i d  t h e i r  s k i n  f e l t  m o r e  m o i s t u r i z e d  a f t e r  u s e .

•   9 1 %  o f  p a r t i c i p a n t s  s a i d  t h e i r  s k i n  l o o ke d  m o r e  r e j u v e n a t e d  a f t e r  u s e .

•   8 8 %  o f  p a r t i c i p a n t s  s a i d  t h e  p r o d u c t  r e d u c e d  t h e  a p p e a r a n c e  o f

   p u ffi n e s s  a r o u n d  t h e i r  e y e s .

•   9 7 %  o f  p a r t i c i p a n t s  s a i d  t h e i r  s k i n  f e l t  s o o t h e d  a f t e r  u s e .

•   9 7 %  o f  p a r t i c i p a n t s  s a i d  t h e i r  s k i n  f e l t  c a l m e r  a f t e r  u s e .

•   8 5 %  o f  p a r t i c i p a n t s  s a i d  t h e i r  s k i n  l o o ke d  v i s i b l y  b r i g h t e r  a f t e r  u s e .

•   8 5 %  o f  p a r t i c i p a n t s  s a i d  t h e  p r o d u c t  h e l p e d  r e d u c e  t h e  a p p e a r a n c e

   o f  fi n e  l i n e s  u n d e r  t h e i r  e y e s .

•   7 9 %  o f  p a r t i c i p a n t s  s a i d  t h e y  l o o ke d  w e l l  r e s t e d  a f t e r  u s e .

*  Re s u l t s  f r o m  a n  i n d e p e n d e n t  s t u d y.  I n d i v i d u a l  r e s u l t s  m a y  v a r y.

*
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p e n d e n t  s t u d y .  I n d i v i d u a l  r e s u l t s  m a y  v a r y .

N i a c i n a m i d e

( V i t a m i n  B 3 )  
i s  k n o w n  t o  h e l p  i m p r o v e  

s k i n ’s  t ex t u r e  a n d  v i s i b l y  

b r i g h t e n  s k i n  t o n e .

C h a m o m i l e  

&  H y d r o g e l
a r e  k n o w n  t o  h e l p  

c a l m  s k i n .

C a ff e i n e
i s  a  ke y  i n g r e d i e n t  k n o w n

t o  h e l p  r e d u c e  d a r k  c i r c l e s  

a n d  p u ffi n e s s  a n d  p e r k  

u p  s k i n  u n d e r  e y e s .

H y d r o l y z e d

E x t e n s i n ,
a  p r o t e i n  d e r i v e d  f r o m  

c a r r o t ,  i s  k n o w n  t o  b o o s t  

s k i n  m o i s t u r e  a n d  

s m o o t h n e s s .

S o d i u m

H y a l u r o n a t e
i s  k n o w n  t o  a t t r a c t  m o i s t u r e  

t o  s k i n  c e l l s  a n d  h e l p  i n c r e a s e  

e s s e n t i a l  h y d r a t i o n .

V i t a m i n  C  

&  L i c o r i c e  

Ro o t  E x t r a c t
a r e  k n o w n  t o

h e l p  b r i g h t e n  

t h e  a p p e a r a n c e

u n d e r  e y e s .



Application

When to
use it:
•   A s  p a r t  o f  y o u r  m o r n i n g  r o u t i n e

•   W h i l e  d o i n g  e y e  m a ke u p

•   W h i l e  e a t i n g  b r e a k f a s t

•   W h i l e  c h e c k i n g  e m a i l s  o r  

   s o c i a l  m e d i a

Who will love it?
•   P e o p l e  w h o  w a n t  m o i s t u r i z e d  s k i n  f a s t . *

•   P e o p l e  w h o  w a n t  c a l m e r - ,  b r i g h t e r - l o o k i n g  s k i n . *

•   P e o p l e  w h o  w a n t  t o  r e j u v e n a t e  u n d e r - e y e s  b y  

   r e d u c i n g  a p p e a r a n c e  o f  fi n e  l i n e s  a n d  p u ffi n e s s . *

•   P e o p l e  w h o  w a n t  a  s k i n  c a r e  p r o d u c t  w i t h    

   g o o d - f o r - y o u  i n g r e d i e n t s .

*  Re s u l t s  f r o m  a n  i n d e p e n d e n t  s t u d y.  I n d i v i d u a l  r e s u l t s  m a y  v a r y.

Step 1.

Open jar and use the 
spatula to pick up one 

eye mask at a time.

Step 2.

On clean dry skin, place 
eye mask underneath eye 

and adjust to where it 
feels comfortable, then 

press mask down. 

Step 3.

Leave eye mask on 
for 10–15 minutes. 

Step 4.

Remove mask and 
massage any excess 

product into skin.  Follow 
with your Younique skin 

care regimen. 

T H E R E  A R E  N O  R U L E S  O N  W H E N  T O  U S E  I T,  S O  

U S E  I T  A N Y  T I M E  Y O U R  U N D E R - E Y E S  N E E D  A  P I C K - M E - U P !



G
e

n
 X

 w
om

en (41–56 years old)

G
en Y women (25–40 years old)

•  Looking good is important, but there 

   are competing priorities with busy family 

   schedules as children get older and 

   have more going on in life

•  Doesn’t get a lot of me-time, but she wants it

•  Likes makeup and understands that good 

   skin care is the best foundation for that

•  Interested in non-invasive solutions for 

   younger-looking skin

•  Very ingredient-oriented (clean, 

   vegan, good-for-you ingredients)

•  Search for products that reflect their

   aspirations for a healthy lifestyle and their 

   ethical and environmental standards

•  Desire for products that are free from as

   much as possible (allergen-free)

•  Social media has a large impact 

   on their purchases

•  Buy more natural beauty products that are

   efficacious versus traditional, chemically heavy 

   products that previous generations have

   demanded for anti-aging

U P S E L L I N G

YO U · O LO G Y  e y e  c r e a m

YO U N I Q U E  DA I LY·YO U  
l i q u i d  c o l l a g e n  s h o t  

C R O S S

S E L L I N G

C u s t o m e r s  w h o  
p r e v i o u s l y  p u r c h a s e d

a  YO U · O LO G Y  
e y e  c r e a m .

C u s t o m e r s  w h o
 p u r c h a s e  a n y  

YO U · O LO G Y  
s k i n c a r e  p r o d u c t s .

C u s t o m e r s  w h o  a r e
o n  a  s u b s c r i p t i o n

t o  YO U N I Q U E  
DA I LY·YO U  l i q u i d

c o l l a g e n  s h o t



Expanding
Your
Customer
Base:

•   A n n o u n c e  t h e  n e w  e y e  m a s k  t o  y o u r  c u s t o m e r s  a n d  f o l l o w e r s

   w i t h  a  s o c i a l  m e d i a  p o s t .

•   C r e a t e  a  v i d e o  o r  p o s t  t o  t e a c h  p e o p l e  h o w  t o  u s e  t h e  e y e  m a s k .

•   C r e a t e  b e f o r e  a n d  a f t e r  p i c t u r e s  t o  s h o w  t h e  r e s u l t s . * *

•   # f r e s h e y e s  To u t  t h e  b e n e fi t s  o f  t h e  e y e  m a s k  b y  i n s p i r i n g

   c o n v e r s a t i o n s  a b o u t  f r e s h  p e r s p e c t i v e s  a n d  o r i g i n a l i t y.  

•   # s l e p t l i ke a b a b y  W h a t ’ s  y o u r  s e c r e t  t o  g e t t i n g  a  g o o d  n i g h t ’ s  s l e e p?  

   I n c l u d e  t i p s  f r o m  i n fl u e n c e r s ,  P r e s e n t e r s ,  e t c .  o n  b e a u t y  s l e e p ,  

   p r o m o t e  e y e  m a s k  p r o d u c t  a n d  i n g r e d i e n t s .

•   # p e r k m e u p  W h a t  p e r k s  y o u  u p  e v e r y  d a y ?  W h a t ’ s  y o u r  s e c r e t  t o  

   s t a y i n g  m o t i v a t e d ?  A l s o  g r e a t  s o c i a l  c o n v e r s a t i o n  f o r  

   P r e s e n t e r s  a s  w e l l  a s  c o n s u m e r s .

reach
out to

P e o p l e  w h o  w a n t

a  q u i c k ,  e ff e c t i v e  

e y e  r o u t i n e .

 

P e o p l e  w h o  

w a n t  a  s i m p l e ,  

r e f r e s h i n g

e y e  m a s k .

 

P e o p l e  w h o  

w a n t  t o  r e d u c e

t h e  a p p e a r a n c e

o f  fi n e  l i n e s  

u n d e r  t h e i r  e y e s . *

Get Social:

*  Re s u l t s  f r o m  a n  i n d e p e n d e n t  s t u d y.  I n d i v i d u a l  r e s u l t s  m a y  v a r y.

* *  O n l y  s h a r e  t r u e  b e f o r e / a f t e r  r e s u l t s  i n  s i m i l a r  l i g h t i n g  w i t h o u t  t h e  a i d  o f  fi l t e r s ,  o t h e r  p r o d u c t s ,  

o r  o t h e r  e ff e c t s  t h a t  m a y  m i s l e a d .  I n c l u d e  l a n g u a g e  t h a t  i n d i c a t e s  t h a t  t h e s e  a r e  p e r s o n a l  

r e s u l t s  a n d  t h a t  i n d i v i d u a l  r e s u l t s  m a y  v a r y.



Pro Tips
U s e  t h e  C u s t o m e r  C o n n e c t  t o o l  i n  y o u r  B a c k  O ffi c e  t o  i d e n t i f y  

ke y  c u s t o m e r s  t o  c o n t a c t  a b o u t  t h e  n e w  YO U · O LO G Y  e y e  m a s k .

S e a r c h  y o u r  F a c e b o o k  M e s s e n g e r  c o n v e r s a t i o n s  u s i n g  t h e  “s e a r c h  

c o n v e r s a t i o n ”  f u n c t i o n  t o  fi n d  t i m e s  y o u ’ v e  d i s c u s s e d  ke y  t e r m s  l i ke  

e y e s ,  m o i s t u r e ,  p u ff y  e y e s ,  fi n e  l i n e s ,  q u i c k  r e s u l t s ,  e t c .  C o n t a c t  

t h e s e  c u s t o m e r s  a n d  s h a r e  y o u r  exc i t e m e n t  a b o u t  t h e  n e w  e y e  m a s k .

Conversation
Starters

D o  y o u  w a n t  a  q u i c k  a n d  e ff e c t i v e  w a y  t o  h e l p  y o u r  

s k i n  l o o k  m o r e  r e j u v e n a t e d ?

D o  y o u  c u r r e n t l y  u s e  a n  e y e  m a s k ?  I f  s o ,  w h a t  d o

 y o u  l i ke  a n d  n o t  l i ke  a b o u t  i t ?

D o e s  y o u r  c u r r e n t  e y e  m a s k  g i v e  y o u  e ff e c t i v e  

r e s u l t s  a f t e r  j u s t  1 5  m i n u t e s?

D o  y o u  w a n t  t o  k n o w  h o w  y o u  c a n  r e d u c e  p u ffi n e s s  a n d  i n c r e a s e

m o i s t u r e  u n d e r  y o u r  e y e s  i n  j u s t  1 5  m i n u t e s?



Work it!
Order  Goal _________     PRS Goal _________  

Tota l  Orders:  ___________

Tota l  PRS:  ___________ 

Name Contac t Order

Social Media
B e f o r e  a n d  a f t e r  p o s t *

 

S k i n  c a r e  t u t o r i a l  t r a i n i n g  c l a s s

  

O t h e r

*  O n l y  s h a r e  t r u e  b e f o r e / a f t e r  r e s u l t s  i n  s i m i l a r  l i g h t i n g  w i t h o u t
t h e  a i d  o f  fi l t e r s ,  o t h e r  p r o d u c t s ,  o r  o t h e r  e ff e c t s  t h a t  m a y  m i s l e a d .  
I n c l u d e  l a n g u a g e  t h a t  i n d i c a t e s  t h a t  t h e s e  a r e  p e r s o n a l  r e s u l t s
a n d  t h a t  i n d i v i d u a l  r e s u l t s  m a y  v a r y.


