
WHY ARE WE LAUNCHING A NEW PRODUCT TO OUR YOU·OLOGY LINE?

When the COVID-19 lockdowns hi t ,  consumers were forced to turn to at -home beauty and 

skin care t reatments .  Fast  forward and at-home skincare cont inues to be one of  THE most

important  heal th- focused r i tuals—now, more than ever before.

That ’s  a huge opportuni ty  to expand our YOU·OLOGY l ine of  “me-t ime/pamper ing”

products wi th the addi t ion of  our  first-ever sheet mask that:

• F i ts  easi ly  into busy,  mul t i - tasking l ives.

• Expands our product  l ine of  s ix  d ifferent  masks ( inc luding our new YOU·OLOGY eye mask) .

• Works deeply and hyper- fast  ( 15 minutes) .

• Is  backed by c l in ical ly  proven resul ts .

• Gives your customers the dewy,  sof t ,  supple skin they dream of—fast .

INTRODUCING YOU·OLOGY REFRESHING BIOCELLULOSE MASK

• This magnificent ,  masked marvel  increases moistur izat ion up to 200% af ter  a s ingle use*

for  soothed,  refreshed,  radiant- looking skin in only 15 minutes.

• Each mask is  formulated wi th hyper-hydrat ing ingredients l ike Aloe Leaf  Extract

and Hyaluronic Acid that  work l ike a dream to moistur ize deeply…quickly.

• No dr ipping.  No r ins ing.  No wonder ing i f  i t ’ l l  work.

* Resul ts  f rom an independent consumer study.  Indiv idual  resul ts  may vary.

WHY IS OUR NEW MASK A MUST-HAVE?

1 . Instant results
Your customers see and feel  sof ter,  smoother,  more radiant- looking skin in 15 minutes.

They see  the difference

87% said their  face looked more radiant  and fe l t  sof t *

80% said their  face looked v is ib ly  br ighter*

They feel  the difference 

93% said their  face fe l t  more moistur ized*

90% said their  face fe l t  instant  hydrat ion*

87% said their  face fe l t  soothed and refreshed*

83% said their  face fe l t  more rejuvenated*
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2. Intense formulat ion 
Formulated wi th a hyper-hydrat ing blend of  refreshing,  reviv ing ingredients

that  work l ike a dream to soothe,  sof ten,  and replenish your sk in—fast .

Hyaluronic Acid  – Known to help at t ract  moisture to the skin and increase hydrat ion.

Panthenol  (Vitamin B5)  – Known to hydrate the skin wi th humectant  propert ies .

Allantoin  – Known to help as a skin protectant  and mainta in skin hydrat ion.

3-0 Ethyl  Ascorbic Acid (Vitamin C)  – A form of  v i tamin C know to help

with col lagenproduct ion and evening out  sk in tone.

Aloe Leaf Extract  – An ant ioxidant  known to help cool  and condi t ion for  sof t ,  hydrated skin .

Glycerin  -  Humectant  known to help reta in skin moisture,  re l ieve dryness,

and refresh the skin’s  sur face for  sof ter,  smoother sk in .

What makes biocel lulose “da bomb?”

Our biocel lu lose masks are made f rom fermented coconut  water,  which helps lock in our

hyper-hydrat ing ingredients .  This  dense,  b iodegradable,  fibrous mater ia l  a lso acts l ike a barr ier  
to help block evaporat ion as i t  in fuses your customers’  faces wi th dewy,  del ic ious ingredients  
dur ing the ent i re 15 minutes.

UNMASK NEW OPPORTUNITIES FOR FRESH SALES

• Increase basket  s ize by pair ing wi th our eye mask

• Cross-sel l  masks for  d ifferent  sk in types and me-t ime moments

• Reach a broader audience of  both Gen X and Gen Y users

• Re-engage current  mask customers and former skin care customers

• Promote subscr ipt ions,  bundles and repeat  orders wi th four-mask packs

• Increase referra ls  and socia l  buzz wi th instant ,  proven resul ts

L� the radi�ce
revival begin


